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Drake Dominates With For All The Dogs 


BILLBOARD 200 


RAKE FETCHES his 13th No. 1s 
on both the Billboard 200 and 
Billboard Hot 100 charts as 
For All the Dogs soars in atop 
the former and the set’s “First 
Person Shooter” (featuring 

J. Cole) debuts atop the latter. 

The new album opens with 402,000 
equivalent album units earned in the United 
States Oct. 6-12, according to Luminate, the 
fourth-biggest week of the year. It also drew 
514 million on-demand official streams for its 
tracks in its opening week, the fourth-highest 
single-week sum ever for an album. It trails 
only the debut weeks of Drake’s own Scorpion 
(745.9 million, 2018) and Certified Lover Boy 
(743.7 million, 2021) and Taylor Swift’s Mid- 
nights (549.3 million, 2022). 

Drake's 13 No. 1 entries on the Billboard 200 


are good for the third-most in chart history, 
trailing only The Beatles’ 19 and Jay-Z's 14. 
On the Hot 100, “First Person Shoot 
arrives with 42.2 million official streams, 
4.3 million radio airplay audience impressions 
and 4,000 sold. As Cole notches his first No. 1, 
Drake ties Michael Jackson for the most 
among solo men and fourth-most overall, 
after The Beatles’ 20, Mariah Carey’s 19 and 
Rihanna’s 14. (“I’m one away from Michael,” 
Drake notes in the track’s now-outdated lyric.) 
Drake totals seven songs in the Hot 100’s 
top 10, all from For All the Dogs, and extends 
his record to 76 career top 10s. He holds all 
top three slots for a third time (after he tripled 
up for a week each in March and September 
2021); he and The Beatles (five weeks, 1964) 
are the only acts with multiple such weeks. 
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The 26-year-old Dallas 
native also spends a second 

week at No. ton the 
Emerging Artists chart. 
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How was “Lil Boo Thang” created? 
There had been a song that | was post- 
ing so much about, and nothing was 
happening. So | was like, “I'm just going 
to make something fun for me.” | was 
sitting in my room and [The Emotions’) 
“Best of My Love” came on. | found an instrumental, started freestyling and got 
that clip that | liked and put it on [Instagram] Reels and TikTok. | wasn’t trying to 
make a hit; | was trying to make content, but then people loved it. | finished the 
song and we had to do all the clearance stuff — | had no idea how that world 
works. But | showed it to my team and was like, “I hope | can release it because 
people are asking for it” 


“Lil Boo Thang” 
Paul Russell 


Why sample that song in particular? 
I've loved that song for a while. My family is big into soul music, and I'd hear that 
song at family reunions and cookouts. Also, it's a happy song — going into that 
vibe was really exciting. | ike to make happy music. That's just who | am. There's 
not much new stuff that feels like that. | want to listen to something that's going to 
make me smile. The way that | like to think about music is, “How can | make some- 
thing that the second you hear it, you know | had a good time making this?” 


Were there any hurdles in clearing the sample? 
It took a couple of months from when | posted the song to when we got to drop it, 
[but] most of that time was waiting. It was nerve-racking. People were in my DMs 
like, “Where's the song?” The fear for me was growing. The thought was, “What if 
people are tired of this song because they've heard the same 20-second clip so 
many times?” | think in a lot of stuff, there comes a point when you think it’s too 
late. But you got to push beyond that. This has continued to grow, and to a lot of 
people this is a brand-new song, -RANIA ANIFTOS 
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Junior H 
$ad Boyz 4 Life Il 


With 32,000 equivalent album 
units earned in the United 
States in its first week 
ending Oct. 12, according to 
Luminate, the set scores the 
second-largest debut for a 
regional Mexican album, by 
units, in 2023. 


Van Halen 
The Collection II 


The box set — which is 
available on five CDs, five 
vinyl albums or as a download 
- marks the 17th entry for the 
band and gathers remastered 
editions of the group’s four 
Sammy Hagar-era studio albums, 
along with rarities. 


Roger Waters 
The Dark Side of the Moon Redux 


Fifty years after the release 
of the original chart-topping 
Pink Floyd classic, The Dark 
Side of the Moon, Waters 
reinterpreted the album for 
this cover project with 
additional lyrics. 


Noah Kahan’s Stick Season returns to the top 10 
for the first time since June as it rises 13-9 with 
39,000 equivalent album units earned in the 
United States in the week ending Oct. 12 (up 
26%). The set profits from activity generated 
by a recently released remix of the album's “She 
Calls Me Back” with Kacey Musgraves. 
Elsewhere on the Billboard 200, Sufjan 
Stevens’ Javelin lands at No. 30, marking his 
highest-charting album since 2015, when 
Carrie & Lowell debuted and peaked at No. 10. 
Over half of Javelin’s first-week units were 
driven by vinyl sales, and it debuts at No. 1 
on Vinyl Albums with 10,000 sold (Stevens’ 
second-biggest week ever on vinyl). In other 
vinyl news, Phoebe Bridgers’ Punisher renters 
the Billboard 200 at No. 129 after two years, 
following the release of a limited-edition Target-exclusive album in a 
color called “radioactive swamp.” “KEITH CAULFIELD 
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Title Artist 


PEAKPOS 


Ks, 0n 
CHART 


You & Me Jennie 


3D 


Jung Kook & Jack Harlow 


Seven Jung Kook FeaturingLatto 1 13 
Paint The Town Red DojaCat 1 10 
Greedy TateMcRae 4 4 


{sc en a 


SiNoEstas Inigo Quintero 
Strangers KenyaGrace 3 6 
LaLa MykeTowers | 15 
GLOBAL 200 Qlona KarolG&PesoPluma 5 9 
Bzrp Music Sessions, Vol. 57 Bizarrap&Miloj 10 1 
Cruel Summer Taylor Swift 4 26 
“You & Me” JENNIE'S "YOU & ME" jumps onto the 
Jennie Billboard Global Excl. U.S. songs chart IDGAF Drake Featuring Yeat 12 | 
at No. 1. The single marks the first solo 
leader for the Blackpink member and 
the second for a member of the group Prada casso,RAYE&D-BlockEurope 8 8 
following Rosé’s “On the Ground,” 
which debuted on top in March 2021, As a group, Blackpink boasts three Fi-ct Pareon'Shooter DrakeFeaturingJ.Cole 14 1 
No. 1s on the list. The South Korean pop quartet makes history on the c 
3-year-old ranking, becoming the first act with multiple members that have 
led the chart with solo entries. (4) Segun Quien Maluma&CarinLeon 14 4 
“You & Me" debuts with 60 million official streams and 18,000 down- 
loads sold outside the United States Oct. 6-12, according to Luminate. ate 
Meanwhile, all four Blackpink members have now reached the Global Virginia Beach Drake 16 1 
Excl. U.S. top 10 on their own, totaling five hits that have made the tier (out- 
pacing the group's four top 10s). Prior to Jennie’s No. 1 and Rosé’s afore- s 
how Ad Ww 5 
mentioned “On the Ground,” Lisa's “Lalisa” and “Money” peaked at Nos. 2 @@ ° 
and 7, respectively, in 2021. Jisoo reached No. 2 in April with “Flower.” 
On the Billboard Global 200, Drake's “IDGAF" (featuring Yeat) debuts at 10 0 Dance The Night DuaLipa 3 20 
No. 1. The track begins with 65.5 million streams and 2,000 sold world- “ 
wide. Drake achieves his third leader on the chart following “Rich Flex” = 
(with 21 Savage) in November 2022 and “What’s Next” in March 2021, with 13 15 Calm Down Rema&SelenaGomez 1 71 = 
all three songs having started at the summit. He ties Bad Bunny for the = 
most Global 200 No. 1s among soloists; overall, only BTS has more, with 2 
Gent Drake Featuring Bad Bi 20 1 ign 
seven. Yeat tops the chart for the first time in his second visit to the ranking. y rane recuming Badrunny 
—GARY TRUST 
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ARTIST 100 


NCT 127 


WEEKS ON CHART 


52 


The Korean pop ensemble 
returns to the top 10 of the 
Billboard Artist 100 as Fact 

Check: The Fifth Album enters 


the World Albums chart as the group’s seventh No. 1. 
The set starts with 31,000 equivalent album units 
earned (with 91% from CD album sales) Oct. 6-12, 


according to Luminate. 


NO. 
338 
Flight Of Fancy 


Reba McEntire charts her 43rd 
career entry on Top Country Albums 
as Not That Fancy arrives at No. 25 
with 9,000 units in its first week (the 
bulk coming from album sales). The 
album features acoustic renditions 
of her classics, including “Fancy,” 
“Does He Love You” (featuring Dolly 
Parton) and “If You See Him, If You 
See Her” (with Brooks & Dunn), as 
well as the new song “Seven Minutes 
in Heaven.” The collection, produced 
by Dave Cobb, also begins at No. 7 
on Top Album Sales. It's McEntire's 
14th top 10 on the chart. 

-JIM ASKER 


OCTOBER 21, 2023 


-KEITH CAULFIELD 


No. 
78 
Father’s Day Makes 
Franklin’s Week 


Kirk Franklin earns his 14th No. 1 on. 
the Top Gospel Albums chart — the 
most among all acts dating to his first 
in December 1993 — with the debut 
of Father's Day (9,000 units). Lead 
single “All Things” topped Gospel 
Airplay for two weeks in September, 
becoming his 10th No. 4 (tying him 
with Tamela Mann for the most in the 
chart's history). On Hot Gospel Songs, 
the track pushes 7-5. Says Franklin: “I 
can’t explain how it feels after 30 years 
to still have the beautiful opportunity 
to do music that pushes people to the 
greatest love story evertold” -3.a. 
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Top 


My Love Mine All Mine 


Paint The Town Red 


billboard 


30 


Artist 


DojaCat 


Ecstacy (Slowed) SUICIDAL-IDOL 3 2 
Sky PlayboiCarti 1 2 
We Fell In Love In October girlinred 5 2 
Greedy TateMcRae 4 3 
Bando (Sped Up + Reverb) bbygirl 7 3 
Wassup Gwayy FamousSally&YB 1 4 
“My Love Mine MITSKI TAKES OVER atop the Wop J.Dash 8 5 
All Mine” Oct. 14-dated TikTok Billboard Top 50 
Mitski with “My Love Mine All Mine,” jump- 
ing from No. 5 to No. 1. 5 9 Darkest Before Dawn BashfortheWorld 5 4 
The chart, which launched four 
weeks ago, is a weekly ranking of the 
most popular songs on TikTok in the ieee ears: os cre- 6 Rolex, Ayo&Teo BGR 2 
ations, video views and user engagement. The latest list reflects 
activity on the platform Oct. 2-8. (Activity on TikTok is not includ- 6 10 MPM What Was! Made For? BillieEilish 6 5 
ed in the Billboard charts except for the TikTok Billboard Top 50.) 
The song arrived Sept. 15 on Mitski's new album, The Land Is 
Inhospitable and So Are We. The singer-songwriter scored pre- 20 14 REM Water Tyla 13 3 
vious prominence on TikTok through songs including “Nobody” 
and “Washing Machine Heart” No specific, widespread theme 
is attached to the clips on the platform with “My Love Mine All 2 15 AR Epiphany (I'm Leaving) ChrisetteMichele 4 5 
Mine’ though users have added it to content referencing ramance 
and other cauiieit| moments. 29°28 Ick Lay Bankz 8 3 
“My Love Mine All Mine” also has become Mitski's first hit on the 
Billboard Hot 100, reaching No. 49. It gained by 28% to 107 million 
official U.S. streams in the week of Oct. 6-12, according to Lumi- 8 13 Flex Up Lil Yachty, Future &PlayboiCarti 8 4 
nate. (The song is the second and top-charting Hot 100 entry for 
Dead Oceans/Secretly Group.) 
Elsewhere, Suicidal-Idol's “Ecstasy” reaches a new best on the 4 16 Rig ILove YouHoe Odetari&Slives 4 5 
TikTok Billboard Top 50, rising 11-3. Billed as the “slowed” version 
on the chart (among four available, including a “super slowed” A 
mix), the track surged by 38% to 4.9 million US. streams in the 7 17 BA Segun Quien Maluma&CarinLeon 7 3 
week of Oct. 6-12. Plus, girl in red’s “We Fell in Love in October” 
lifts 12-5. Many of the latest uploads using the song, released Borgeous Tee Grizzley, City Girls &SkillaBaby 19 3 
in 2018, feature users engaging in fall activities or enjoying the 
cooler weather. “KEVIN RUTHERFORD 
I’'mBlessed Charlie Wilson Featuring Tl. 9 5 
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Calm Down Rema & Selena Gomez 


Me &U Tems | 

3 People Libianca 45 
4 Free Mind Tems 82 

e U 4 

Water’ Reigns On Afrobeats 

Breakout hit “Water” by Tyla (above) rises to No. 1 on Billboard U.S. Afrobeats City Boys BurnaBoy 7 

Songs, giving the South African native her first leader on any chart. Released on 

FAX Records/Epic, the single ends the 58-week No. 1 run of Rema and Selena ; 

Gomez's “Calm Down? Tyle's chart-topper comes frorn gains in both streem- Essence Wizkid Featuring Justin Bieber &Tems — 82 

ing (up 29% to 8.3 million official U.S. streams) and sales (up 26% to 1,500 sales 

downloads) in the week ending Oct. 12, according to Luminate. It was also helped 7 TalibansIl BurnaBoy &ByronMessia 11 

by the song's official music video release on Oct. 6. 

“Water” continues to make a splash on U.S. radio, racing 39-26 on Mainstream 

R&B/Hip-Hop Airplay (up 64% in plays) and debuting at No. 38 on Rhythmic Last Last BurnaBoy 74 

Airplay (up 127%). Plus, while many entries are pushed down the Oct. 21-dated 

Billboard Hot 100 thanks to the 22 debuts from Drake's For All the Dogs album, have auras cKey 


“Water” is one of two exceptions, climbing 67-63 in its second week on the chart. 
TREVOR ANDERSON 


Blink-182 


Under You 


ROSWELL/RCA 


Foo Fighters 


We Didn’t Start The Fire Fall Out Boy 


(CRUSH MUSIC/OCN2/FUELED AY RAMEN/2EE 


Honey (Are U Coming?) Maneskin 5 
ENT MUSIC MANAGEMENT/ARITA 
Lost Linkin Park 35 
NACHINE HP WARNER 
Blink-182 Goes Back-To-Back A Noah Kahan WithPostMalone 4, 
Blink-182 scores two consecutive No. 1s on Alternative Airplay for the first time 
as “One More Time” reaches the top. The song is the follow-up to “Edging,” Just Pretend Bad Omens 
which dominated for 13 weeks starting in November 2022. The new No. 1 is g suNERUNVER ge 
the trio's fifth on the list, as its latest two follow “Bored to Death” (which ruled 
for five weeks in 2016), “| Miss You" (two, 2004) and “All the Small Things” Loving You Cannons 5, 
(eight, 1999-2000). asada 
“One More Time” hits No. 1 in its fourth week on the chart, marking the quickest ; 
Rescue Me Dirty Heads 
leader on Alternative Airplay since “Edging” needed just three weeks to reach 8 aeraee iJ 33 
No. 1. The former song also holds at its No. 2 high on the Rock & Alternative 
Airplay chart, up 10% to 7.6 million audience impressions in the week of Oct. 6-12, @ Your Side Of Town The Killers 7 
according to Luminate. “One More Time" serves as the title track to blink-182's ISLANO REPUBLIC 
ninth studio album, which arrived Oct. 20. “KEVIN RUTHERFORD 
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ASCAP CONGRATULATES 


2023 ROCK & ROLL 
HALL OF FAME INDUCTEES 


YOUR SONGS ROCK OUR WORLD. 


Dascap 


MUSIC AND MONEY 


A2IM Health Plan: 
‘Buyer Beware’ 


Insurance experts who have reviewed the plan say it's not 
Obamacare-compliant and could stick members with steep, unexpected costs 


HEN THE American Association 
W of Independent Music (A2IM) 
unveiled its new healthcare plans 
for working artists in August, 
the trade a: ation, which represents indie 
labels, presented it as “a welcome ray of light 
for the music industry.” The monthly premi- 
ums range from $80 to $1,240 and feature ben- 
efits such as $15 co-pays for doctor visits and 
regular screenings for breast cancer, diabetes 
and depression. Affordable dental, vision and 
even pet insurance plans are also available. 
But buried in the descriptions of several 


plans, which are accessible for those with a 
$100 annual A2IM membership, are restric- 
tions and costs that could drain indie musi- 
cians’ finances. Three of the five plans offered, 
which cost $80 to $210 per month for individ- 
uals and $160 to $510 for families, do not cover 
emergency room care, hospital room fees, 
childbirth/delivery costs in hospitals or any 
type of care from a physician or surgeon. The 
two more expensive plans — $560 to $690 for 
individuals and $1,060 to $1,240 for families 
— don’t cover ambulance charges, radiation, 

| chemotherapy, dialysis or transplants. 


[PG.16 CHARTING THE ROCK HALL OF FAME INDUCTEES| 


PG.18 ARTISTS SCARE UP MORE HALLOWEEN MUSIC| 


PG.20 BMG CEO THOMAS COESFELD’S FIRST INTERVIEW 


announced 
agoalto 
distribute 85% 
of collected 
licensing 
revenue under 
its new for- 
profit model. 


equired 
music-focused 
financial 
services startup 


“What A2IM is doing is fantastic. 1am 
applauding them hugely for this,” says Tatum 
Allsep, founder and CEO of Music Health 
Alliance, a Nashville group that advises artists 
on healthcare. “But read the fine print.” 

A2IM bills the plans as “compliant” with 
the Affordable Care Act (ACA, also known as 
Obamacare), but Allsep disagrees. “Nothing 
about this is aligned with the coverage on 
state exchanges. Not one bit,” she says. 
“Somebody's going to think, for 80 bucks, 
they’re going to have health insurance 
because it says in black and white, ACA- 
compliant’ And that is absolutely false.” 

Dr. Elisabeth Rosenthal, author of A Terrible 
Sickness: How Healthcare Became Big Business 
and How You Can Take It Back, adds, “It’s a 
terrible burden to place on patients to have 
to read the fine print in this way. I’ve spent 
my life thinking about these things, and ’'m 
trained as a physician, and it gives me a head- 
ache to look at these policies.” 

The A2IM first offered health insurance 
to its 600 members, mostly indie labels, in 
September 2022, then expanded in August to 
artists who are sole business proprietors. 

A2IM president/CEO Richard James 
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A group of senators released draft legislation 
aimed at protecting likeness rights amid concerns 


Burgess says the plans are “compliant” with the ACA and that 
“several dozen families” have enrolled in them so far. 

“Tt was incredibly challenging to find affordable healthcare 
insurance for A2IM members outside of the state exchanges. 
For years, there appeared to be no viable options,” he says. 
“A2IM has never diminished the great work the state exchang- 
es have done. We are not in competition with them. Rather, we 
wanted to offer more options to our members.” 

According to a representative with the U.S. Centers for 
Medicare and Medicaid Services, ACA-compliant plans must 
have three key characteristics: They have to cover preventive 
services (like vaccines and screening tests), prohibit insurers 
from denying clients based on preexisting conditions and ban 
limits for total healthcare costs. “On the exchanges, those 
plans basically have consumer protection built into them,” 
says Liz McCuskey, a Boston University professor of health 
law policy. Consumers can buy “off-exchange” plans outside of 
the ACA, but she says they “are subject to much lighter rules.” 

Michael Desnoyers, director of sales for Chicago insurance 
broker Independent Health Agents, says of A2IM’s plans, 

“Tf it’s the first time they’re being offered to musicians, they 
probably don’t have the option to get their proper group plan 
through Blue Cross/Blue Shield or United Healthcare.” 

Desnoyers adds that the A2IM options might work for 
musicians who are younger, with no serious health risks or 
preexisting conditions, even if they “don’t come through 
with the benefits the major medical plans do.” Tim Hebert 
—a Fort Collins, Colo., health insurance broker who is also 
a managing partner for Sage Benefit Advisors and the state 
legislative chair for the National Association of Benefits and 
Insurance Professionals — adds: “In certain situations, it can 
absolutely make sense. If [musicians] have moderate income 
but they just don’t have any assets, the A2TM plan works. 

It gives them basic coverage. You just don’t have to pay the 
higher premiums.” 

Until 2010, self-employed musicians had few ways to 
obtain low-cost insurance, especially if they had preexisting 
conditions such as asthma or cancer, The ACA changed all 
that, and today, individual states are obligated to provide plans 
that cover catastrophic medical events and not to discriminate 
based on preexisting conditions. Still, several music industry 
organizations, including the Recording Academy, the 
American Federation of Musicians — and now A2IM — offer 
additional plans to members as cheaper alternatives. 

For example, the academy provides plans for its more than 
15,000 members through Stride Health that cost as little as 
$25 per month, with options to add dental, vision and life 
insurance coverage. 

Prior to its current offering, A2TM adopted a health plan 
from Zion Health Share, a Utah company that describes 
its membership as an “innovative and affordable medical 
cost-sharing community.” Its plan description stated, 

“This program is not insurance,” required participants to 
acknowledge that Zion “affiliates itself, and considers itself, 
accountable to a higher power” and limited care for people 
with preexisting conditions other than high blood pressure, 
high cholesterol or diabetes. 

Several healthcare experts criticized the plan, including 
Allsep, Rosenthal and Valarie Blake, a West Virginia University 
law professor who specializes in healthcare policy, “I would 
not enroll unless I was a gambling man,” Blake says. When 
Billboard asked A2IM to comment on the Zion plan, Burgess 
said it was no longer available through A2IM. Representatives 
for Zion Health did not respond to email inquiries. 

Academy CEO Harvey Mason Jr, says he’s sympathetic to 
the A2IM’s healthcare efforts: “We're all trying to figure this 
stuff out together,” he says. 

But after reviewing A2IM’s current plans, Allsep cautions: 
“Buyer beware” B 


of deepfakes created by artificial intelligence. 


‘TikTok began testing an ad-free subscription plan. 


From left: Nelson, Michael, Elliott and Bush. 


Rock’n’Roll Hallmarks 


On Nov. 3, 11 musical acts, one hit-generating songwriter and Don Cornelius, 
the creator-host — from 1971 to 1993 — of groundbreaking syndicated 
Black music showcase Sou! Train, will be inducted into the Rock & Roll Hall of 
Fame. Here, a look at their musical milestones and chart achievements 


Kate Bush 

In 2022, Bush scored her 
greatest Billboard Hot 100 
‘success when “Running Up 
That Hill (A Deal With God)” 
reached No. 3, spurred by its 
synch in the fourth season of 
Netflix’s Stranger Things. The 
song reached No. 30 during its 
original 1985 run. 


Sheryl Crow 


Crow boasts seven No. 1s on 
the Triple A Airplay chart, 
the most among women in 
the list’s history. She has also 
landed nine top 10 albums on 
the Billboard 200. 


DJ Kool Herc 

Fifty years after Herc’s historic 
party in the Bronx, where he 
set hip-hop in motion, the 
genre has gone global and 
reshaped popular music. 
According to Luminate, R&B/ 
hip-hop accounted for nearly 
27% of all U.S. music consump- 
tion in 2022 — more than any 
other genre. 


issy Elliott 
Elliott became the first female 
rapper with three No. 1s on 
Top R&B/Hip-Hop Albums, 
with Supa Dupa Fly (1997), Da 
Real World (1999) and Miss E... 


So Addictive (2001). 


Chaka Khan 
Between Khan's work with 
funk bank Rufus and her 


solo material, the legendary 
vocalist scored 58 hits on the 
Hot R&B/Hip-Hop Songs chart 
between 1973 and 2008. From 
her early days, she proved a 
consistent commercial force, 
landing a top 10 on the chart 
each year from 1973 to 1984, 


Al Kooper 


The musician who contrib- 
uted organ to “Like a Rolling 
Stone” (1965) and tambourine 
‘on “Rainy Day Women #12 & 
35” (1966), Bob Dylan's two 
highest-charting Hot 100 
songs — both reached No. 2 
— has also performed with 
such rock legends as The 
Rolling Stones, The Who, The 
Jimi Hendrix Experience and 
B.B. King. 


George Michael 


Rose of Spring, was his 53rd 
top 10 on the chart. 


Rage Against the 
Machine 


Of eight total appearances 
on Alternative Airplay, Rage 
Against the Machine has 
placed three songs in the 
top 10 — all in 2000 — with 
“Guerrilla Radio” peaking the 
highest at No. 6. 


Bernie Taupin 

Taupin has co-written eight 
of Elton John’s Hot 100 No. 1s 
and 27 of his top 10s, as well 
as 16 of the Rocket Man's 
Adult Contemporary No. 1s, 
which helped cement John’s 
standing as the chart’s all-time 
top artist. 


The Spinners 


The late U.K. artist charted 
seven No. 1s on the Hot 100 as 
a solo artist and three as part 
of the duo Wham! Michael’s 
most recent visit to the chart 
was in 2022, when Wham!’s 
classic “Last Christmas” hit the 
top five for the first time, 38 
years after its release. 


Willie Nelson 

In July 2020, 87-year-old Nel- 
son became the first artist to 
score top 10s in every decade 
—seven in all — on the Top 
Country Albums chart since 
its launch in January 1964. His 
70th solo album, 2020's First 


The Michigan R&B hit-makers 
boast a 34-year span of hits 

on the Hot R&B/Hip-Hop 
Songs chart, from their 1961 
debut, “That’s What Girls 

Are Made For,” to a featured 
credit on Rappin 4-Tay’s “Ill Be 
Around” in 1995. In that time, 
they racked up 19 top 10 hits, 
including six No. 1s. 


Link Wray 


One of rock music’s guitar in- 
novators, particularly with the 
1958 instrumental “Rumble,” 
Wray reached the Hot 100 
three times, led by the No. 23 
peak of “Raw-Hide” in 1959. BY 


Reporting by Trevor Anderson, Jim Asker, Kevin Rutherford and Gary Trust. 
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disclosed plans to shut down its 


live-radio app, Amp. 


PUTTING 
MORE 
SCREAMS 
IN STREAMS 


Halloween music is expanding beyond 
“Monster Mash” as Duran Duran and 
other acts target the holiday 


BY STEVE KNOPPER 


HIS TIME EVERY YEAR, music's 

biggest stars unleash carefully 

constructed marketing campaigns for 
new Christmas music, hoping to join Bing Crosby 
and Mariah Carey on the lucrative list of holiday 
classics. Duran Duran chose a different direction. 

After dressing as top-hatted ghouls and cover- 
ing Talking Heads’ “Psycho Killer” and The Specials’ 
“Ghost Town” at the Wynn Las Vegas casino last 
Halloween, the veteran UK. band recorded a 
themed album, Danse Macabre, which is due 
Oct. 27, “Funnily enough, | can’t think of many 
Christmas songs that | like, apart from the few 
obvious ones,” keyboardist Nick Rhodes says. “But 
Halloween, | can think of plenty of songs | love. 
It's the mood and the chaos and the dark spirit of 
excitement about it” 

For decades, Halloween’s soundtrack 
has come from a reliable archive of catalog 
hits: Rockwell's “Somebody's Watching Me” 
(1984), Michael Jackson's “Thriller” (1982), Ray 
Parker Jr’s “Ghostbusters” (1984), Warren Zevon's 
“Werewolves of London” (1978) and, of course, 
Bobby “Boris” Pickett and the Crypt-Kickers’ 
undead “Monster Mash” (1962). But in recent years, 
thanks to TikTok memes, Netflix and Disney synchs 
and music streaming, newer songs have joined 
the pantheon, from Lady Gaga's “Bloody Mary,” 
which went viral after TikTok users spliced it into 
a dance clip from Netflix’s 2022 hit Wednesday, 
to LVCRFT’s “Skeleton Sam,’ a spooky novelty 
track engineered by hit songwriters who aspire to 
update the Halloween music canon. 

“There's room in the marketplace for more than 
just ‘Monster Mash’ and ‘Ghostbusters; " says Kay 
Anderson, vp of marketing for Craft Recordings, 
the Concord catalog label that represents 
late singer Andrew Gold, including his meme- 
friendly '90s Halloween-season hit, “Spooky 
Scary Skeletons” “The demand is there, and the 
momentum for Halloween-themed content kicks 
off earlier each year” 

When singer-songwriter Evan Bogart was a kid, 
his mother threw bobbing-for-apples Halloween 
parties and put dry ice in the pool to create ghostly 
smoke. By 2018, the son of Casablanca Records 


founder Neil Bogart was a hit songwriter for Lizzo, 
Rihanna, Beyoncé and others and, as he recalls, his 
horror movie-obsessed friends wondered: “Why 
isn’t there any fucking Halloween music? We've 
been listening to the same stuff since we were kids: 
Rockwell, The Specials, Warren Zevon, Ray Parker, 
Oingo Boingo. Most of it's decades old” They 
formed a collective, LVCRFT, and made an album 
of all-new music, 2019's This Is Halloween Vol. 1, 
which included “Skeleton Sam” The single has 
since racked up more than 8.5 million on-demand 
audio streams, according to Luminate. LVCRFT 
followed it up with new installments every year. 

At the same time, Kat Basolo, senior vp of 
creative synch for Bogart’s publisher, Kobalt, had 
been thinking up song ideas to pitch to Freeform, 
Disney's streaming channel for young adults. 
When Bogart mentioned his Halloween music 
obsession to Basolo, she encouraged him to cover 
songs from Kobalt’s catalog for Freeform’s annual, 
heavily promoted “31 Nights of Halloween” cam- 
paign. Kobalt also represents Gold, and LVCRFT 
chose “Spooky Scary Skeletons” and “It Must Be 
Halloween,’ which the Disney channel wound up li- 
censing. “It was very successfull” Basolo says. “That 
became a well we would keep tapping into.” 

In Basolo’s view, the resurgence of new Hal- 
loween tracks is, at least in part, a synch phenom- 
enon: Horror movies and spooky shows such as 
Wednesday, American Horror Story, the Hocus 
Pocus franchise and this year’s Haunted Mansion 
remake have led to more topical placement oppor- 
tunities for artists, labels and publishers. “There's a 
lot of content out there that people are constantly 
clamoring for because they're genuinely Hallow- 
een fans,” she says. “Halloween is a very popular 
holiday for a reason, and people tend to have a 
cult-like affinity. They look for content out there 
that has themes that are adjacent” 

Streaming numbers for “Spooky Scary Skele- 


$32.5 million smart-speaker patent 
judgment against was overturned. 


tons,” “Skeleton Sam” and other Halloween hits 
may not be as big as those of “All | Want for Christ- 
mas Is You,” but they add up. “Bloody Mary” never 
charted when Gaga released it in 2011, but after 
the Wednesday-related TikTok phenomenon, it hit 
No. 68 on the Billboard Hot 100 in 2022, scoring 
over 412 million plays on Spotify and placement 

in the service's Halloween Party playlist, which 

has 981,000 likes. Rapper Ashnikko's Halloweenie 
tracks, released from 2018 to 2021, have drawn 
more than 18 million Spotify plays apiece. Even 
songs unrelated to Halloween, such as Ghost's 
“Mary on a Cross,” which went viral a year ago, and 
‘Ava Max's pop smash “Sweet but Psycho,” have 
landed on official Halloween playlists this year. 

“It takes years to mature a song like that into 
a classic” says Warner Records executive vp of 
commerce and promotion Mike Chester, referring 
to the label’s act Ashnikko and her adult-oriented 
Halloweenie series. “It's not ubiquitous like Christ- 
mas season, so you have to focus on the week 
leading up to Halloween and maximize that atten- 
tion. It’s a pretty tight window, but it’s rabid in that 
moment” Basolo says that Halloween synch prep 
begins earlier every year: “I’m looking at Halloween 
at the beginning of summer. It's [about getting] 
ahead of the timeline and thinking about it a few 
months in advance.” 

By contrast, Duran Duran never expected to 
make a Halloween album. The group's ghoulish 
October 2022 Vegas show was a one-off, so 
spontaneous that singer Simon Le Bon had to put 
in extra work memorizing new lyrics, but it evolved 
into the upcoming album of covers and originals. 
“We hadn't thought about it that much as any kind 
of business proposition — we thought we just 
wanted to do a Halloween album,” Rhodes says. 
“But one thing we definitely have on our side is that 
I'm not sure | know many other artists who've done 
a Halloween album. It’s a whole new genre.” EY 
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Coesfeld photographed 
Oct. 6 at BMG in Berlin. q 


From The Desk Of... 


Thomas 
Coesfeld 


CEO, BMG 


HOMAS COESFELD 
says that the next 
I 10 years will be 
much different for 
BMG than the last 10. 
Navigating the onslaught of 
generative artificial intelligence 
(Al), diverging streaming eco- 
nomic models and the slowdown 
in streaming revenue growth is 
among the challenges “that are 


keeping me up at night” says 
the new CEO of the world’s 
fourth-largest music company, 
who sat down with Billboard for 
his first U.S. interview since suc- 
ceeding Hartwig Masuch in July. 
At 33, Coesfeld is the fresh 
young face of one of Europe's 
oldest and most powerful media 
dynasties. His grandfather was 
Reinhard Mohn, a legendary 


CEO of BMGs German parent 
company, Bertelsmann. Coes- 
feld’s predecessor also earned 
a spot in the media conglom- 
erate’s corporate pantheon. 
Masuch reinvigorated BMG 
after serving as an adviser for 
the company’s uncoupling from 
Sony in 2007, building it into an 
entity that generated roughly 
900 million euros ($9477 mil- 
lion) annually. It's now Coesfeld’s 
job to lead the company beyond 
the 1 billion euro mark ($1: bil- 
lion) by 2024. 

The Berlin-based execu- 
tive spoke candidly about the 
challenge he faces being a 
relative newcomer to the music 
industry and the acumen he 
developed while overseeing 
BMGs balance sheet since 2021 
as the company’s CFO. Coesfeld 
received a baptism by fire as 
one of BMG's chief negotiators 
for song catalog acquisitions 
during the market run-up in the 
early 2020s, From 2021 to 2023, 
he helped the company land 70 


deals, including acquiring the 
catalogs of rock icons Métley 
Crue and Tina Turner, as well as 
those of Mick Fleetwood, Paul 
Simon, The Pointer Sisters, Peter 
Frampton and The Hollies. 

Bertelsmann, flush with 
cash after its failed acquisition 
bid for Simon & Schuster, has 
promised to invest between 
5 billion and 7 billion euros 
($5.3 billion to $7.4 billion) 
across its companies through 
2025 — an infusion that should 
help Coesfeld outpace BMG’s 
nearest competitors, Concord 
and HYBE, which are both on 
track to close $300 million to 
$500 million in company acqui- 
sitions this year. But competi- 
tion doesn’t trouble Coesfeld. 
He is less combative and more 
collaborative than is typically 
found in the music industry. 

“I'm convinced that the key 
challenge of the music industry 
is not fighting each other,” he 
says, “It’s not about conventional 

| distinctions between segments, 


like frontline or catalog, or 
companies, like majors or indies. 
There are bigger challenges than 
that. What is needed is a more 
collaborative approach with 
business partners to face this 
more challenging environment” 


You've been in the CEO seat 
for just over 100 days. What is 
the five-year plan for BMG? 
My predecessor was an entre- 
preneur who brought Bertels- 
mann back into the music space. 
He achieved a thing you don't 
see that often, particularly in 
media. We are a very established 
company on a solid foundation. 
Now comes a new chapter. The 
next iteration of BMG will focus 
on better engaging with our 
artists, songwriters and business 
partners. I'm truly convinced 

we can only be effective if we 
are not focusing too much on 
ourselves — not building too 
much resources internally — but 
instead focusing on the value 
creation and service delivery for 
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named executive vp/chief digital officer at 


‘Music Group, succeeding 


A keyring that Coesfeld bought 
in New York when he was 12 
and has carried with him since. 


always have opportunities — 
from a power-play perspective, 
you're in a better situation — but 


permanently named 


as CEO and Sal Fazzari as CFO. 


average. They are different. They 
are beyond that. Treating people 
with respect is critically import- 
ant, and that sets Bertelsmann 
apart from other companies. 
And in my CFO role, | had the 
privilege of being responsible for 
a catalog acquisition strategy. 
That helped me a lot in getting 
to know so many artists over 
the last two to three years. That 
introduced me quite well to 
this industry. Not having been 
around for decades in the music 


the more sustainable approach is 
to still treat everyone as partners. 
We are in it for the long run. This 


A photo of Coesfeld’s grandfather, former 
Bertelsmann CEO Mohn, viewing the 
Manhattan skyline in 1954. Much like him, 
Coesfeld says he has a “strong fondness” 


business was a challenge and, at 
times, still is. 


the artists and songwriters. And 
lastly, we will continue on our 
investment strategy. 


What does BMG taking digi 
distribution in-house mean 
for the company’s future? 
First, it allows us to significantly 
upgrade our services for artists. 
We get better in our marketing 
ability to advocate for the songs, 
campaign management, things 
like that. Second, we get better 
and direct access to the data 
feeds from the platforms. Artists 
care about that. The third point 
is it's massively enhancing our 
service portfolio, This enables 

us to offer a bigger variety of 
deals for artists to allow them to 


choose what kind of service level 
they want. And then obviously, 
every intermediary takes fees. 

So this allows us to have a more 
sustainable business model, 
become more competitive and 
offer more competitive terms 

to our artists. And artists get the 
monies faster. 


for the United States. 


The statuette, which was a gift from Coesfeld’s 
aunt, “represents ambition,” he says. 


How does integrating the 
frontline business and catalog 
help you achieve these goals? 
What's key on the recording 

side is marketing. What is new 
and increasingly important is 
understanding the [streaming] 
channels. You need expertise for 
each [digital service provider). 
Spotify is really different from 
Apple. We've had a direct 
relationship with YouTube for 

the last eight months, and the 
results are phenomenal — not 
just from a topline perspective, 
which is the ultimate measure, 
but also in having access to data, 
providing improved service on 
marketing, trending and velocity 
to artists. If you look through the 
lens of marketing, frontline and 
catalog become more integrated 
because the skill that makes 

the difference is marketing 

and understanding the chan- 
nel. Consumption is way more 
fragmented. Fans make their 
own choices. Music taste is the 
decisive factor. 


‘Another photo of Mohn 


What do you expect 
streaming growth to look like 
in the coming years? 
Two trends are relevant: One is 
that the massive market growth 
for the future of streaming in 
Western markets will happen 
through price increases. The 
second is the majority of the 
volume growth will happen in the 
developing markets. The good 
news is that the market is still 
fundamentally growing — not 
at the same speed as in the past 
40 years — but we still have a 
fundamentally attractive market. 
We need to own distribution 
to fully understand the trends 
early on and to react faster, to 
market in more tailored ways. 
With lower growth, we need 
to be more precise in how we 
invest marketing dollars. 


How would you describe your 
leadership style? 
There is a German sayin 
always see each other twice in 
life” The idea of this saying is you 


‘You 


is, for me, a paradigm for how 
to act on a daily basis. I'm very 
grateful for the partnership we 
had [with ADA]. We tripled our 
revenue. We've learned a lot, and 
it was clear from the get-go that 
at some point in time we would 
leave. [Warner Music Group 
CEO] Robert [Kynel] and | had 
very frank conversations about it. 


What opportunities do you 
see in the catalog market? 
We have a well-oiled machine. 
We know how to assess catalog, 
pitch and discuss with artists 

and songwriters. Hartwig built a 
reputation. Artists and song- 
writers trust us. That's a big 
opportunity from a positioning 
standpoint. Paired with a very 
committed parent company, 
which is willing to fund the 
further growth of this company, 
we see massive growth, and | 
remain very optimistic about the 
market fundamentals. There are a 
lot of things going on which may 
cause challenges — streaming 
economics, generative Al — but 
I see those as massive opportuni- 
ties for the industry overall. 


How have your previous 
executive roles at 
Bertelsmann shaped you, and 
how will they shape BMG? 

| can’t blame the CEO any 
longer! I'm a firm believer from 
my own experience that the way 
you treat people, the way you 
interact in all types of relation- 
ships, is critically important to 
firm longevity and business 
success. If you take that and 
apply it to BMG, it’s even more 
important because our clients 
are a diverse set of characters. 
That's why they have fans. They 
are not normal. They are not 


What is BMG's view of the 
ongoing experiments with 
artist-centric and user-centric 
streaming payment models? 
We are not the market maker 
there, which is important to 
understand our views. Overall, | 
welcome that we are having this 
discussion as an industry. What 
is on the table is a great step in 
the right direction. We are about 
to establish mechanisms to fight 
fraud, money laundering, things 
like that. Even more importantly, 
in light of gen Al, itis so easy to 
create music and to have artificial 
consumption of music. 


How do you see this as a tool 
to address your concerns 
around generative Al? 

Ifyou don't have mechanisms 
that make a distinction between 
human artistry and white noise, 
then something is wrong about 
the system. The streaming 
economics were designed 12 
years ago. They are just not the 
appropriate models any longer. 
One thing I'd love to see more 
pronounced is trust in consum- 
er choices — so a distinction 
between the superfan who is 
listening to just one artist and 
the more infrequent listener who 
is also paying $11 a month but 
listening to 50 streams a month. 


What are the pitfalls and op- 
portunities of generative Al? 
Ido see a fundamental threat 
that is the copyright-ability for 
human capability. If regulators do 
not hold up, we will have a big 
issue. What keeps me optimistic 
is that fans don’t just care about 
the musical expression. It's about 
the personality, the artist — 
especially for superfans. EY 
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NOW PLAYING 


Managers 
To Watch 


These managers on the rise have guided 

their artists through breakout years, navigating 
such firsts as topping the charts, opening stadium 
shows (for none other than Taylor Swift) and even 
selling out arenas on their own ®y LYNDSEY HAVENS 


Kahan (left) 


and Simmons 


DREW SIMMONS 


AGE 42 
COMPANY Foundations Music 
KEY CLIENTS Noah Kahan, Dayglow, COIN 


“There is no off-cycle anymore,” says Simmons, who has had a front-row 
seat to Noah Kahan’s nonstop year, “and that is taxing on the infrastructure 
around the artist but also on the artist themselves.” From Kahan’s success 
with Stick Season and its deluxe edition (the latter debuted at No. 3 on the 
Billboard 200) to selling out arenas to raising nearly $2 million for mental 
health resources through The Busyhead Project, Simmons is “excited about 
opportunities ahead for artists as the paradigm shifts, placing more and more 
leverage in [their] hands.” 


From lefts 
Ice Spice, RIOTUSA 
and Rosemond. 


JESSE GASSONGO- 
ALEXANDER, PHOEBE GOLD 


30, 29 
UpClose 
PinkPantheress, 
Tommy Gold 


Gassongo-Alexander never planned 
to become a manager, but he says 
working with “a generational artist” like 
PinkPantheress has been an “incredible 
experience.” This year, the British artist- 
producer made her Hot 100 debut with 
the Ice Spice collaboration “Boy's a liar 

Pt. 2” and was featured on the Barbie 
soundtrack. “By continually building trust 
with each other, we've navigated from the 
early days to now,” he says. Adds Gold: 
“Our flow has come from treating each 
other like human beings.” 


Last year, Raymond’s independent management company partnered with Bl 


ROSEMOND JR. 


AGE 31. 
COMPANY 

Mastermind Artists 
KEY CLIENTS 

Ice Spice, RIOTUSA 


Ice Spice became a chart 
staple this year, notching four 
top 10 hits on the Hot 100 
including collaborations 

with superstars like Taylor 
Swift and Nicki Minaj. For 
Rosemond, being able 

to pair Ice and producer 
RIOTUSA with Minaj on two 
of those tracks ("Princess 
Diana,” “Barbie World”) was 
particularly gratifying: “l get 
high on helping creatives 
achieve their dreams and 
positively change their 
socioeconomic status.” 


‘aincoat Artists. And 


ALISTAIR RAYMOND : abe ; Sond : : 
he cites “financial support in the early stages of a new artist's career” as a major challenge for managers, 


AGE 37 his entire roster leveled up in 2023. Parks’ second album, My Soft Machine, reached No. 9 on the U.K. 


COMPANY Beatnik Creative/Blue Raincoat Albums Chart, while Lana Lubany and Miso Extra both signed long-term record deals. “It takes at least one 


Artists to two years to get a new artist off the ground with little monetary return,” he says. “It's an all-or-nothing 


KEY CLIENTS Arlo Parks, Lana Lubany, Miso Extra investment, but the best job in music.” 
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MANDELYN Wilson (left) and 


Monchick 


MONCHICK 


29 


ATON BEN-HORIN, Red Light Management 


Lainey Wilson, 


ETHAN CURTIS COMPANY Meg McRee, Ben Chapman 


43, 36 Monchick met Lainey Wilson in 
KEY CLIENTS 
Plush Management 2015 and became fast friends with 
JVKE, the country artist. “She didn't 
Coi Leray, Faouzia have anyone championing her, 


and | thought she was a great 
songwriter, so | started talking 
about her every chance | had.” This 
year, Wilson added three more 
entries on the Hot 100, sold out her 
first headlining tour, won multiple 
country music awards and made 
her acting debut on Yellowstone. 
“We did everything we could for a 
long time,” Monchick says, “and it 
built a damn good foundation.” 


KRISTINA TOM SKOGLUND 
RUSSO 35 


34 


Full Stop Management 
Tate McRae, 

KR Experiments Harryistyles 

GAYLE 


JAMES VITALO 


AGE 35 
COMPANY Gold Theory Artists 
KEY CLIENTS Turnstile, 

Knocked Loose, Beach Fossils 


Tate McRae scored two Hot 100 
hits this year, including her fast- 
rising new single, “Greedy,” which 
arrived during her sold-out North 
American tour. Working on the 
pop artist's next era has been 
“incredibly fulfilling,” Skoglund 
says, as was completing Harry 
Styles’ two-and-a-half-year Love on 
Tour trek. “Watching the meteoric 
success of Harry’s House being 
played to sold-out stadiums day 
in and day out will forever be a 
highlight of my career,” he says. 


The past 12 months have been of growth 
for both Vitalo — who expanded his 
boutique firm one year after its launch 
—and Turnstile, which scored its first 
Grammy nominations (three total) and 
opened on blink-182’s arena tour. Vitalo, 
who first worked with the hardcore band 
as its booking agent before becoming its 
manager, says, “The biggest challenge has 
always been setting a realistic pace that 
will allow for longevity.” 


LUIS 


AGE 
COMPANY VILLAMIZAR 
KEY CLIENTS AGE 34 


KEY CLIENT Feid 


Russo (left) and GAYLE This year, Feid charted a pair 


of top 10 hits on Hot Latin 
Songs while MOR, No le 
DANNY KANG, STEFAN MAX Temas a la Oscuridad became 
his highest-charting entry on 
Top Latin Albums at No. 4. 
“Forming such a valuable 
team was one of the greatest 
successes,” says Villamizar. 
“It’s not just one person.” 


Zach Bryan 


Kang and Max have managed Zach Bryan through a breakout year, during which 
the country-rocker scored his first No. 1 album and Hot 100 chart-topper with “I 
Remember Everything,” featuring Kacey Musgraves. (This year alone, he has racked 
up 25 entries on the latter list.) His 2024 headlining tour will take him to arenas and, 
in some cases, stadiums. 


SAM SCHULMAN Schulman credits her musician father and live music for inspiring her to become a manager. “The older | got, the more 
obsessed I became with the industry and wanting to be a part of it,” she says. That energy led to a major year: She co- 
MPANY Best Friends Music founded Club Kassiani, a networking event for women in music, while her artists Blake Rose made his U.S. late-night TV 
E\IS Bishop Briggs, debut and Bishop Briggs won the latest season of The Masked Singer. Schulman says her approach is all about “eliminating 
Blake Rose, FINNEAS the ‘noise’ of what other artists are doing.” 
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[Robert Morgenroth and d4vd at Valentino fashion 


MOGUL VISION show in Milan Italy 2023] 


Mogul Vision would like to take a moment to thank our General 
Manager, Robert Morgenroth. He’s played an integral role in 
laying the foundation of our company and d4vd’s career. 
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DANI RUSSIN 


Russin met veteran manager Brandon Creed over a decade ago and “highly admired his ability for decision-making and 
diplomatic nature,” she says. She has worked with him ever since, this year joining his newly launched venture, Good 
World, where she enjoyed a “career highlight” working on Troye Sivan's latest album campaign. Her history with Creed 
is her career’s only constant: "Management has always been a 24/7 job, but it’s also now this rapidly changing and ever- 
evolving ecosystem,” she says. “It’s what keeps things exciting. No two days are alike.” 


38 
Good World Management 
Troye Sivan, 
Jake Wesley Rogers, Orville Peck 


Marshall (left), 
and davd 


JOSH MARSHALL 


32 
Mogul Vision 
davd, Rubi Rose 


Patnaude Nelson 
(left) and Gray 


HOLLY 
CARTWRIGHT, 
SHIRA 
KNISHKOWY 


AGES 31, 35 

COMPANY Another 
Management Company 
KEY CLIENTS 
Blondshell, Alwvays, 
Waxahatchee 


Knishkowy worked in label 
publicity and communications 
at Spotify before pivoting 

to management — and 

almost immediately, she and 
Cartwright helped discover 
and sign indie rock newcomer 
Blondshell. This year, the artist 
and alt-pop act Always made 
their respective late-night 

TV debuts and grew their 
audiences globally. “Breaking 
new artists alongside Holly 
and finding new ways to. 
elevate artists who have 
already achieved a level of 
success alongside [fellow 
managers] Rennie Jaffe 

and Mike Sneeringer is 
something I'm really proud 

of,” says Knishkowy. 
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JAYNE ANDREW, TY BAISDEN 


AGES 36, 39 
COMPANY COLTURE 
KEY CLIENTS Brent Faiyaz, Hamzaa, N3WYRKLA 


In 2022, Brent Faiyaz scored a chart breakthrough with his independently 
released Wasteland, which summited the Top R&B/Hip-Hop Albums 

chart and debuted at No. 2 on the Billboard 200. It was a moment his 
partners and COLTURE co-founders Andrew (head of management, 
partnerships and creative development) and Baisden (head of ventures) 

had been working toward for years. In May, Faiyaz inked an unprecedented 
partnership (estimated at close to $50 million) to form a creative agency with 
UnitedMasters. But the biggest success, Baisden says, is that they built their 
infrastructure “outside of the major-label system.” 


Central Cee 
(left) and Bello 


Central Cee 


“It's all a blur,” Bello says of his last 12 months, during which fast-rising 
British rapper Central Cee broke U.K. chart history as “Sprinter” (with 
Dave) became the longest-reigning rap single, while in the United 
States, he debuted on the Hot 100 with his Drake collaboration, “On 
the Radar Freestyle.” For “90% of the time,” Bello says, milestones were 
met without a team in place. This year, however, Central Cee signed 

a multimillion-dollar deal with Columbia Records in partnership with 
Sony Music U.K. and with Wasserman Music for worldwide agency 
representation. Says Bello: “I take pride in being someone my artists 
can trust blindly and make sure they get what they deserve.” 


OCTOBER 21, 2023 


Sebastién Yatra 
(left) and Lasso 


Carin Leén 


From left: Christopher von Uckermann, 
Maite Perroni and Christian Chavez of RBD. 
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HAKIRA, WISIN, Sebastian Yatra, Chencho Corleone, Vico C, 
RBD, Garin Le6n and JOP were among the more than 50 
Latin music stars that converged in Miami Oct. 2-6 for the 
2023 édition of Billboard Latin Music Week. The multiday 
@vent} considered the essential destination for the Latin music 
industry and top and emerging artists, drew over 1,200 fans and 
industry insiders to Miami Beach’s Faena Forum for three days of 
panels, presentations and momentous intimate conversations that 
represented established and emerging genres and encompassed 
the vast plurality that is global Latin music today. Deep artist 
conversations coexisted with nitty-gritty business ions about 
catalog, finance, streaming and publishing; a Netflix screening of 
new series Neon; and even two editions of The Rock Star Show, 
reggaeton star Nicky Jam’s talk program, featuring interviews with 
Ivy Queen and JOP. 

The conference also featured a series of concerts by Peso Pluma, 
Wisin, Fonseca, Beatriz Luengo, Young Miko, Nathy Peluso, Dan- 
nyLux, Mike Bahia y Greeicy and Myke Towers in venues around 
the city that were collectively attended by over 25,000 fans. And 
the Billboard Latin Music Awards, which aired Oct. 5 on Telemun- 
do, celebrated the year’s top artists. “Latin Music Week has grown 
steadily over the past decade, reflecting Billboard's commitment 
to Latin music and Latin music’s unwavering support of Billboard 
as the main arbiter of Latin music trends and suce: aid Leila 
Cobo, Billboard's chief content officer for Latin and Espafiol. The 
annual event is expected to return to Miami next year. 


Myke Towers 


28 


BILLBOARD. COM 


OCTOBER 21, 2023 


Nicki Nicole Fonseca 


“I'm still finding myself 16 years later. As the days pass, you don't 
really stop discovering yourself. I’m still walking. I'm still learning.” 


“Music and sports go 
hand in hand. We get 
inspired by them and they 
get inspired by us. It’s like 
a motivation exchange.” 
Eladio Carrién 
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Maria Becerra 


“Being successful is not limited to numbers or good feedback. For me, 
| deliver when the results [of a song] are good in all areas.” 


Edgar Barrera Young Miko 
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Nathy Peluso 


Juan Javier Canta (left) and 
‘Adelaido “Payo” Solis Ill of 
Grupo Frontera. 


Chencho Corleone 
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From left: XG's Harvey, Hinata, 
Juria, Jurin, Chisa, Cocona 
and Maya photographed 
‘Aug. 9 in Los Angeles. 
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ARLIER THIS YEAR — ona 

warm day in May, Asian 

American and Pacific Islander 

Heritage Month — a septet 

of young women fought 

nerves backstage at Forest 

Hills Stadium in Queens. Just 

over a year after its official 

debut, the group XG was in 
town for Head in the Clouds, a music festival 
celebrating Asian and Pacific Islander culture, 
creativity and art organized by record label 
88rising. But the gig held broader significance: 
Tt was the act’s first international performance 
outside of Japan, and in New York, no less. 

Despite its early-afternoon billing, the stadi- 

um was packed — and chanting, “XG! XG! XG!” 
—when the group took the stage in glitter-em- 
blazoned suits. The warm welcome made 
it difficult to believe that this was XG’s first 
time in New York, and after kicking off the set 
with its debut track, “Tippy Toes,” the crowd’s 
chants reached a fever pitch as the members 
segued into their viral hit, “Left Right.” Fans 
and casual festivalgoers alike danced freely to 
the beat, some even singing along to the song’s 
‘horus. 
cting today on that Head in the Clouds 
performance and XG’s subsequent appearance 
at the festival’s Los Angeles iteration, the group 
— whose members range in age from 17 to 21 
— exudes gratitude. “New York was our first 
international performance, and the ‘XG! XG 
chants were really touching” XG’s Cocona s 
In Los Angeles, she says, she even saw some 
fans wearing makeup inspired by the music 
video for “GRL GVNG,” XG’s prerelease single 
from its debut mini-album, NEW DNA. “And it 
was just really, really cool to see all of that!” 
s prior, in November 2022, 
— or, in XG’s parlance, a 
“Galz Xypher” — had gone viral on social me- 


dia. Taking turn ona, Maya, Harvey 
and Jurin deli — effort- 
les Japanese and 
Korean — over the i for JL.D’s 


“Surround Sound”; Dreamville’s 
Ty Dolla $: arlow and 24kGoldn’s 
“IT WON”; and Rosalia’s “SAOKO,” respective- 
ly. These pieces of content marked a turning 
point for XG, as new listeners outside of its 
core K-pop-adjacent fan base began to tune in. 
At press time, the cypher clips had amas: 
over 26 million YouTube views and over 
16 million TikTok views. 

Those four rappers, along with vocalists 
Juria, Chisa and Hinata, make up XG (short for 
Xtraordinary Girls). Though trained in K-pop’s 
sensibilities and practices, XG’s members are 
all Japanese, and their music, amalgamating 
R&B, hip-hop and dance, is sung entirely in 
English. The group is the first act on the label 
XGALX (its name plays on the XX chromo- 
some pairing denoting female), a project of 
Tokyo-based entertainment conglomerate 
Avex, which has previously produced K-pop 
acts like BoA, TVXQ and BIGBANG. As Avex’s 
CEO, Katsumi Kuroiwa, told Billboard Japan in 
September, it launched XGALX in 2017 “with 
the aim of creating global hits” — and it hoped 


“Down Bad”; 


sed 


HARVEY 


— 
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XG would be the “breakthrough artist” leading 
a long-term effort toward helping Japanese 
acts “thrive in the mainstream music world.” 
The septet was selected in 2017 out of 13,000 
candidates, and it trained for five years before 
making its March 2022 debut. 

On their first track, “Tippy Toes,” the girls 
declared, “Understand that we didn’t come 
to play.” In less than two years, XG has lived 
up to that claim, amassing over 637 million 
views on its YouTube channel; launching an 
official fan club, ALPHAZ; performing at the 
Singapore Formula 1 Grand Prix following the 
aforementioned festivals; and releasing NEW 
DNA in September. 

At first glance, XG has the hallmarks of a 
K-pop group: It was trained under the tenets of 
that genre’s system while also learning the lan- 
guage, its music videos are highly stylized and 
made with K-pop production teams, it has per- 
formed on Korean music programs like Mnet’s 
M Countdown, and its creative team includes 
artist-producers like Chancellor (who has fea- 
tured on tracks by veteran Korean artists Epik 
High, BoA and Younha and has written for 
K-pop artist Kang Daniel). Yet XG cl 
music in an entirely new category that it says 
transcends current paradigms: X-pop. 

“The letter ‘X’ is often used to show some- 
thing special or unknown,” Jurin explains. And 
it’s true that XG challenges standards both lyri- 
cally and visually. For instance, on NEW DNA’s 
lead single, “Puppet Show,” the group takes 
on outdated gender norms, singing, “Imagine 
a world where we could play different roles, 
where girls be taking control.” The song’s 
video matches its message: In an icy, dy: 
landscape, faceless, uniformed figur. 
round XG until the members take literal leaps 
of faith to dance and sing the chorus on a stage 
in the center of this alternate universe. Even 
the album title, NEW DNA, refers to how the 
members view themselves as a “new species 
free from all conventions and limitations,” as 
the group says on its website. 

XG’s executive producer, Park “Simon” 
Junho (also known by his producer moniker, 
JAKOPS), has been with XG since its earliest 
ages — down to its selection process and 
training, as detailed in the group’s ongoing 
docu: Xtra Xtra, uploaded to its YouTube 
channel. As the Seattle-born son of a Japanese 
mother and Korean father, Simon grew up 
absorbing both of those cultures, and he later 
moved to Korea to train and debut as a K-pop 
artist. (He was a member of the group DMTN, 
which was active from 2009 to 2013.) 

For XG’s training — which, he says, 
conducted in an unprecedented manner” — 
Simon fused his own background and artistic 


“was 


style with “the foundation of the Korean 
[music] that is proven through global succes 
Together with XG’s producers, he worked to 
ensure no two songs on the six-track NEW 
DNA have the same genre classification. X-pop 
is the result. 

(G’s ambition is to show music and 
performances that are not limited to the 
musical characteristics of a certain country 
but can be enjoyed by people from all over the 
world,” Simon says. (The group has 625 million 
on-demand official global streams, according 
to Luminate.) “Current K-pop celebrities are 
also making ceaseless efforts to transcend the 
initial ‘K? and as a result, they are gradually 
breaking down boundaries. This is why I call 
[XG’s music] ‘X-pop’ in the sense that XG also 
wants to break down boundaries together and 
deliver a message that everyone can relate to 
through music? 

To build as global an audience as possible, 
XG’s team approached making music in ways 
that diverge from K-pop acts’ traditional 
methods. Many groups based in Asia start out 
performing music in their native language 
with the goal of first building a local fan base, 
only releasing English-language music later 
as part of an effort to expand globally. But XG 
has only released music in English, despi 
not being the members’ first language. Even 
as they converse among themselves in our 
Zoom interview, they naturally speak to one 
another in Japanese. And as of September, 
Avex’s Kuroiwa said that roughly 30% of X 
listeners were Japanese, with 20% in the 
United States and 50% in other countries — 
what he called “an ideal distribution.” 

It’s a manifestation of an ongoing K-pop de- 
bate: Is the genre defined by its language or by 
its sensibilities and cultural resonance? What 
constitutes K-pop — singing in Korean or em- 
bodying the elements pioneered by the Korean 
music business while respecting the genre’ 
cultural origins? Does language choice matter, 
or is it simply a tool to expand and reach more 
fans as a greater cultural movement evolves? 

Simon says that XG’s team is intentionally 
fusing multiple influences — while still 
honoring their origins. He says that XG and its 
producers “want to add new color and continue 
to play the role of unfolding a new world” while 
still “respecting the legacy of various senior 

ians.” In an effort to write lyrics that 
ions “actually used in Americ: 
he notes that the group collaborated with 
American lyricists and compos en as it 
also paired with Korean photographer-director 
Cho Gi-Seok and Rigend Film to “create 
als” — all part of its intent to 
nt a novel group that had never been 


innovative vis 
“pres 
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seen before in K-pop, with new sounds, new 
member compositions and even new visuals.” 

Such cross-continental musical collabora- 
tions are becoming increasingly common a 
music globalizes, making previously unthink- 
able partnerships possible. With X-pop, XG's 
team has coined a phrase that reflects this 
rapidly rising transference of cultures among 
markets. Yet XG’s collaborations feel unique: 
not simply partnering for collaboration’s sake, 
but genuine and organic, drawing on the mul- 
ticultural experiences of the executive helping 
to shape the act’s direction. 

Simon points out that creating new things in 
any preexisting environment has its challeng- 
es. The notion of “newness” is, to him, not 
only about working with “talented people with 
diverse backgrounds, but also with new artists 
with unique and fresh ideas. ‘Newness’ often 
raises concerns simply because it is unfamiliar: 
“Will it fit us well? Will our fans like it?’ ” Yet 
he and XG’s team remain committed to explor- 
ing new directions as the group forges ahead. 
References to evolution are ever present in its 
visuals, whether in imagery resembling split- 
ting cells or nods to the “X-GENE,” the title of 
one mini-album track. 

When asked about what inspires this kind 
of creative output, XG shows deep curio: 
ity about the spaces it physically occupies. 
“Inspiration can come from anything, however 
small,” Cocona says, “We really try to feel the 
present. There’s a lot that you can receive if 
you just have the right antenna pointing in the 
right direction. 

“XG has this motto or slogan, ‘Enjoy the 
moment; and we try to cherish every single 
moment that we're alive because there's a lot 
of deeper meaning in everything that sur- 
rounds you,” she continues, “So I have this 
photograph folder and anything that gives me 
inspiration, I'll save for later, I'll open up my 
memo pad and write down words that come 
to me.” Recently, she recalls being particularly 
inspired by the Studio Ghibli animated film 
How Do You Live? (soon to be released in the 
United States as The Boy and the Heron). 

“I watched it once with my family and then 
again about three days later with the girls and 
Simon-san. Each time I watched it, different 
scenes and lines really resonated with me.” 

But ultimately, the members of XG are 
most inspired by one another and their 
shared dream. During our conversation, they 
encourage one another to take the mic, and 
that’s mirrored in how they approach their 
work. In fact, before they take the stage or 
ahead of important events, they shout the 
word hesonoo, which means “umbilical cord” 
in Japanese. According to Simon, they see 
themselves as seven members who share 
“united hearts and faith, as if they were 
connected by an umbilical cord.” 

“What makes us extraordinary,” Jurin says, 
“is that I feel we are able to break free from all 
these norms and borders that tend to bind us. 
By that same token, there is a bond between us 
that transcends a lot of types of challenges, and 
it’s really amazing to have that.” 

Cocona agrees. “Everyone i 


0 genuine, 
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it feels like we're just being our true ‘animal’ 
selves,” she says. “We live life as it comes and 


follow our hearts. The moments where we 
have 
Simon are when I’m happiest. We always say, 
‘Let’s definitely go to [out ace someday 
(Her groupmates nod agreeably to that ambi- 
tion.) Harvey adds, “Everyone is just bursting 
with p 
strong! We make sure we communicate well 

and respect and understand each other, so this 
forms a really tight bond.” 

As Hinata notes, they are motivated by their 
potential to “give people the courage to move 
forward,” crediting their ALPHAZ fan base as 
their main source of energy. “If I had to create 
a metaphor with this entire ecosystem as a 
body, [the ALPHAZ would] really be the heart, 
almost pumping oxygen throughout our whole 
body,” Jurin says. “The relationship between 
ALPHAZ and XG is really like family, like 
we're coexisting, and whenever we decide that 
we want to take on some kind of new chal- 
lenge, [they will be] the first ones to support us 
and back us up. They really understand us on a 
different level.” 

A few days after NEW DNA arrives, the 
members reconnect to share early thoughts 
and reactio: elease. Two physical 
versions — an “X” version and a “G” version — 
came out with the same six tracks, a 78-page 
photo book, stickers and photo cards. “Our 
ALPHAZ got their hands on [the album] be- 
fore we did. They said it wasn’t a ‘mini-album’ 
but a ‘mega-album, ” Chisa says with a laugh. 
“And when J actually held the album, I felt its 
weight and thought, ‘Yeah it’s not mini, it’ 
mega.’ ” Both Chisa and Juria say they've no- 

d fans engaging creatively with the photo 
cards, personalizing and decorating them with 
stickers, sharing them with one another online. 

Though NEW DNA only has six tracks, XG 
captures a different theme in each of their 
music videos. In “GRL GVNG” (pronounced 
rl gang”), the act performs in dark, moto- 
inspired clothing in a futuristic setting, 
whereas in “New Dance,” it wears bright, 
colorful clothing and dances against everyday 
scenery like a bowling alley, city alleyways 
and the beach. “It was so exciting to show a 
powerful version of ourselves, like in‘GRL 
GVNG, and then switch to a new persona as in 
‘New Dance; ” Juria says. 

And with the album out and performanc- 
es in New York, Los Angeles and Singapore i 
under its belt, XG is preparing for yet another 
momentous event: an upcoming headlining 
performance at South by Southwest in Sydney. 
There, Jurin promises, fans can expect to find 
an even further evolved, “brand-new XG.” 

“{ don’t want to spoil anything” Maya adds, 
“but my members and I are all thinking of 
something new and exciting for all of you. All I 
can say is that we want you all to look forward 
to what we're preparing and hope you all are 
ready to have fun with us.” 


laxed conversations with everyone and 


‘ion, and our love for each other is so 


s to 


XG will headline Billboard the Stage at South 
by Southwest Sydney at the Hordern Pavilion 
on Oct. 20. = 
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In the 


Whether they’re angel investors offering startups tens of thousands or 
venture capital power players with hundreds of millions, some of the 
shrewdest minds in and around the music business are using their expertise 
to reinvest in the tools of its future. The investors profiled here are just a 
sampling of the many focusing on new music technology right now; some 
of their peers prefer to keep their dealings private, while plenty more music 


executives turned investors have bet on areas other than music technology. 


Others are interested in music tech but aren’t actively investing. But with 
generative artificial intelligence, virtual reality and advancements in live- 
music technology on the horizon, the thought leaders highlighted here see 
the industry at a “tipping point” — and the next generation of companies 
may fundamentally change the way the music business works. 


BY KRISTIN ROBINSON 
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The Big Three music groups have invested in tech platforms tied to fashion, gai 
battling dementia — and executives say there’s more to come 


N FEBRUARY, on his first quarterly earnings 
call as the new CEO of Warner Music 
Group (WMG), Robert Kyncl laid out a 
future of “meaningful upside” for the music 
business: “As technology opens up emerging 
economies, the industry’s addressable market will 
continue to expand even further,’ Kyncl told ana- 
‘sts. On top of that, he added, “innovation is con- 
stantly creating new-use cases for music, giving us 
the opportunity to diversify our revenue sour 
‘As the major labels navigate a landscape incre: 
ingly dominated by streaming platforms and digital 
creation apps like BandLab and Boomy, it’s not sur- 
prising they have eagerly invested over $1 billion, 
according to label sources, in the nascent technolo- 
gy companies that have the potential to help them 
diversify and increase their revenue sources. 
In the last four years, WMG has invested in 
gaming platform Roblox, digital fashion retailer 
DRESSX and music generator Lifescore, which 


is powered by artificial intelligence (AI). Sony 
Music Entertainment has backed another music 
creation (and collaboration) platform, Tully; social 
platform Fave; and Techstars Music, an accelerator 
program that provided funding and mentorship 

to promising music technology startups. (It was 
quietly shuttered after this summer’s class, accord: 
ing to managing director Bob Moczydlov 


“Tt is always a highlight for us to support vis 
ary entrepreneurs in developing innovative music 
tech and to help drive experimentation with new 
products and revenue models that enhance creativi- 
ty, consumer experiences and overall value and util- 
ity for our creative partners and artists,” SME senior 
vp of strategy and investments Angela Lopes says. 
Universal Music Group eschews venture 
capital investments, preferring to offer seed 
money, mentoring and other support for 
startups. The company has gotten behind two 


music creation and even 


health-related music apps: Endel, which creates 
personalized AI-generated soundscapes to 

foster focus and sleep, and Music Health, the 
company behind Vera, which is designed to help 
those suffering from dementia, as well as next- 
generation radio broadcasting toolkit Super-HiFi. 
UMG senior vp of digital innovation strategy 

and business development Kristen Bender said 

in a statement that the company’s “music DNA. 

— incubation, connectivity, mentorship [and] 
strategic partner network — is the greatest asset 
we can provide early-stage companies.’ 

It’s likely that the volume of these investments 
will only increase. Lopes says, “We continue to 
focus on strategic investment opportunities” in the 
tech sector, And on the earnings call, Kynel said 
WMG will be “reallocating our internal resources 
in order to invest in technology and drive not only 
more tools for monetization for creators but also 
greater efficiencies for us.” ELIAS LEIGHT 


Don’t Believe The Hype 


Cautionary tales of epic music tech fails 


INCE THE DAWN OF the 
dotcom bubble, countless 
promising tech companies 
have flamed out shortly after 
starting up, often dragging 

investors down with them. Billboard 

asked three prominent music tech 
advocates to identify the red flags that 
investors need to watch for and applied 
them to three sectors once touted as the 
future but since consigned to the past. 


NFTs 

One of the most-hyped tech innovations 
in recent years, non-fungible tokens gen- 
erated $25 billion in total sales in 2021, 
according to market tracker DappRadar. 
The digital collectibles that are bought 
and sold using digital currencies drew 
big-name investors such as Jack Dorsey, 
Mark Cuban and Guy Oseary and 
generated millions from successful NFT 
sales by artists like Diplo, Grimes and 
The Weeknd. But today, the chat rooms 
where NFT investors gather are “just 
such a sad place,” Diplo told Billboard 

in August. “It was such a mountain of 
hype.” The once-popular Bored Ape 
Yacht Club collection, which Oseary rep- 
resented and celebrities including Jimmy 
Fallon, Madonna and Justin Bieber 
promoted, has seen its floor price —a 


minimum dollar amount that indicates 
market demand — decline by 88% from 
its peak in April 2022. (Two money-losing 
Bored Ape NFT holders subsequently 
sued those celebrities, alleging they 
failed to disclose their financial stake 

in the company they were promoting.) 
The lesson? Raised in Space music/tech 
investment fund founder and managing 
partner Shara Senderoff says it’s crucial 
to remain “unfazed by the allure of 
potential brand partnerships, inflated 
market-size potential or endorsements 
from other investors. What truly matters 
is a focus on revenue generation and the 
scalability of the business model.” 


LIVESTREAMING 

In the first year of the pandemic, over 
two dozen livestreaming companies 
launched — including Sessions, Bulldog 
DM and Dreamstage — offering fans 

the ability to stream concerts at home. 
Among the investors in the reportedly 

$1 billion industry were Sony Music 
Entertainment, Scooter Braun, Deezer 
and Superfly founder Rick Farman, drawn 
in by the industry veterans leading the 
companies and high lockdown demand. 
Over 113 million U.S. internet users 
viewed livestreams in the second quarter 
of 2020, according to market research 


and analysis company MusicWatch. 
Ultimately, fans were overwhelmed. 
Bandsintown aggregated more than 
44,000 global livestream events from 

late March 2020 to August 2021 — and 
once in-person events resumed, demand 
dwindled. After a wave of consolidation, 
only a few companies like Veeps, which 
Live Nation acquired in January 2021, 
claim to remain popular. Artist Partner 
Group/Artist Publishing Group head Mike 
Caren says he always looks for businesses 
that offer “a clear road map for their 
future development,” which in this case 
ought to have factored in the resumption 
of in-person live events. 


SOCIAL AUDIO 


Another area of music tech that 


Accharacter from 
the Bored Ape Yacht 
Club NFT collection, 
whose floor price has 
declined dramatically. 


flourished during the pandemic, social 
audio startups from Spotify, Amazon, 
X (formerly Twitter) and Clubhouse 
have all shut down or changed strategy 
in recent months. At its height, Ama- 
zon's Amp, which the company closed 
in October, let users host their own 
shows by streaming music and drew 
high-profile acts like Lil Yachty, Nicki 
Minaj and Travis Barker for hosting gigs. 
While one such platform, Stationhead, 
remains popular, Raine Group partner 
Joe Puthenveetil is among investors who 
say it is usually wise to avoid “companies 
that rely on buzzwords” over time-tested 
business metrics. 

ELIZABETH DILTS MARSHALL 


Additional reporting by Kristin Robinson. 
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Dice, un:hurd 
mobile ticketing, 

data-driven marketing 

As founder and chairman 

of Kobalt — a publishing 

administration company 

that used a technology-first 

approach to disrupt the 

world of music publishing 

— Ahdritz has always had a 

forward-thinking approach 

to the music business. In 

recent years, he has been 

investing in other newcomers 

using technology to power 

music innovation, including 

popular mobile ticketing app 


Dice, and he has taken on an 
investment and advisory role 


in un:hurd, which uses data 
FOUNDER/CHAIRMAN, KOBALT; 
CEO, AHDRITZ & CO. 


to help artists run successful 


digital marketing campaigns 


FOUNDER/CEO, ARTIST PARTNER GROUP/ 
ARTIST PUBLISHING GROUP 
beatBread, Soundme, 
Release.Global 
Al, music production tools, label tools 

The label/publishing entrepreneur entered 
investing by acquiring music catalogs, but in 
recent years has expanded his focus to mu- 
sic technology and related startups. He says 
various forms of music tech are worthwhile 
“for both financial growth and for the good 
of the industry.” Caren hopes that the new 
companies he backs can “unleash creativ- 
ity for those with huge imagination and 
limited knowledge” as well as economic and 
relationship-based limitations. But whether 
these results come through Al, augmented 
reality, traditional or currently unheard-of 
means “is less important for me.” 

“try to avoid great decks 
without functioning software. | want to invest 


in companies with a minimum viable product 
I can use immediately and a clear road map 
for their future development” 


FOUNDER/CEO, HALLWOOD MEDIA; PARTNER, 
HALLWOOD MEDIA VENTURES 
Disco, Splice, Soundful 

Al, music production tools, creator services, 
marketplace platforms 
Jacobson, former president of Geffen 
Records and founder of songwriter-producer 
management powerhouse Hallwood Media, 
brings decades of experience at labels and 
publishers to investing. Hallwood Media 
Ventures was born out of a special purpose 
acquisition company Jacobson launched 
in February 2021 with partner Todd Lowen, 
raising $230 million for a publicly listed 
vehicle with the intent of merging with 
a high-growth, music-related business 
Now, almost three years later, Hallwood 
is unencumbered by the restrictions of a 
SPAC and looking to invest “in the range 
of $25 million for minority stakes, up to 


$250 million for larger stakes or full takeouts,” 
says Jacobson, who adds that though the 
firm is seeking companies throughout the 
music sector, “music technology seems 
to be where we are spending a lot of our 
time’ Still, as technology evolves, Jacobson 
envisions that great managers, like those on 
staff at Hallwood, will be “more critical than 
‘ever. The world, especially music, is changing 
at a pace we've never seen before. The need 
for management teams to react quickly and 
intelligently will only be amplified” 

“Show 
me the money!’ We say that half-jokingly, 
but companies need to demonstrate 
the ability to generate EBITDA [earnings 
before interest, taxes, depreciation and 
amortization] 
are executing on a responsible plan that is 


We look for businesses that 


ready to be scaled with our help — both 
financially and strategically” 


FOUNDER/CEO, JARJOURCO 
Soundful, maykcit, HIF, Xposure, Tiller 

music and gaming, livestreaming, virtual concerts, Al virtual reality (VR), 
augmented reality (AR), fintech 
i Jarjour, an entrepreneur and manager for songwriter Starrah, says his first, 
mentor told him: “Don't just invest in companies, Advise them, consult them, 
sit on their boards” So when he provides funding to a startup, he often 
assumes an advisory role too, as he did with mayk.t, HIFI, Xposure and more 
He likens the role of an investor in a fledgling company to A&R, where his 
: career began, and he aims to spot “hit companies” much as he would a song. 
i “See more artists and celebrity 
investors, more music and gaming partnerships, more growth in VR/AR music 
experiences ... [There will be] a digital transformation for labels, funds and pub- 
lishers propelled by breakthroughs like Al and the democratization of things.” 
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ANDREW KAHN 

HEAD OF CRUSH VENTURES 

INVESTMENTS Splice, Audioshake, Sound.xyz, 
CreateSafe, Rhythm.im 

INTERESTS fan technology, music production 
tools, creator tools 

Alongside colleagues Aaron Matusow 
and Dan Kruchkow, Kahn leads the ven 
ture capital division for longtime inde- 
pendent management company Crush 
Music. With Crush Ventures, Kahn and 
his team make investment decisions 
that align with the overall company 
ethos: “We look to invest in building 
companies that could impact how we 
manage and grow the careers of Crush 
Music artists, who are also pop-culture 
brands,” Kahn says. That's why the team 
is so interested in working with com- 
panies that create tools empowering 
artists, like Splice, Audioshake and Cre- 


ateSafe. In the next five years, Kahn says 
he sees these companies “narrowing the 


gap between novice and pro.” 
Startup red flags “We try to avoid 
founders who are not living the culture 


of the market they are trying to enter or 


feeling the pain acutely of the problem 
they are trying to solve. Other nits 

are requests to sign [nondisclosure 
agreements] too quickly and early- 
stage companies using agencies to 
build core products.” 


NAOKI OSADA 

CEO, AVEX USA; FOUNDER, FUTURE OF 
MUSIC FUND 

RECENT INVESTMENTS Wave, Endel, Liminal 
‘Space, Strangeloop Studios 

INTERESTS metaverse, 3D, live experiences, 
virtual artists, music production tools 

When he’s not running label and 
publishing operations at Avex USA, the 
thriving American outpost of the Japa- 
nese entertainment company, Osada is 
vetting emerging companies to invest 
in through Avex USA's corporate ven- 
ture capital division. Called the Future 
of Music Fund, Osada says he invests 
“in a selective, boutique way” in 


Techstars Music Is Shutting Down. 
What Happens Next? 


In an exclusive interview, managing director Bob Moczydlowsky discusses his decision 
to quietly shutter the operation and why the accelerator model no longer works 


OUNDED IN 2017, Techstars Music was 
known as the premier music technology 
accelerator, providing funding and support 
to now-thriving companies like Endel, Splash, 
Hello Tickets, Community and Replica 
Studios. The company chose 10 startups each year and 
provided $120,000 to each, along with mentoring from 
its network of 316 music and entertainment executives 
from HYBE, Sony Music Entertainment, Warner Music 
Group, Concord, Quality Control and more. Of the 70 
startups that Techstars selected, the most successful 
21 have gone on to raise over $263 million in follow-on 
funding since. Despite those successes, managing di- 
rector Bob Moczydlowsky says that the company chose 
its final class this past summer — but his career as an 
investor is far from over. 


Why is Techstars Music shutting down? 
Even though the way we have been investing has been 
working, it has been held back by the constraints of 

an accelerator, which we feel is an outdated model. 

The amount of capital we can provide is limited. It is 
also held back by the constraints of labeling it “music.” 
We want to invest in companies solving problems for 
music, not music tech companies, but the reality is that 
founders see “Techstars Music” on the door and they 
bring us their startup to help kids learn to play a violin. 
We actually believe instruments will become irrelevant 
and software will mainly replace them. Our thesis now 
is we want to fund the future of entertainment, self-ex- 
pression and live events. This changes almost nothing 

in how we have already been operating and evaluating 
companies, but we want this thesis publicly understood. 


Why are accelerators outdated? 
The accelerator is a great product. It was designed 
around the time of the financial crisis of 2008. Because 
angel and pre-seed investors largely disappeared, 
accelerators fit a need and had great returns. Plus, 

it helped new companies get the mentorship they 
needed. Now the cost of running a business — talent, 
travel, etc. — has grown. Smart founders can now find 
online most of the information accelerators provide 

on how to structure a company. The economic deal 
that accelerators offer to founders has not evolved in 
that time, so every year, the accelerator is providing 
the same amount of capital investment, buying the 


ILLUSTRATION BY DEENA SO’OTEH 


same amount of equity from founders, but that capital 
is buying fewer and fewer things ... We need to 

make more investments and do it on a rolling, year- 
round basis. We need to provide more capital too so 
companies can better leverage the connections we can 
give them. 


You're not trying to invest in music companies but 
“invest in companies solving problems for music.” 
Can you explain what that means? 
Music startups typically do not generate venture re- 
turns ... You also have competitors like Apple, Amazon 
and Google that use music as a loss leader for other 
products. That makes investing in that sort of music start- 
up very difficult, especially a pre-seed investor like us. 
Because streaming has become the dominant way 
we are listening to music, it has altered a lot of other 
habits around it as a consequence ... | want to invest in 
companies solving problems for music, like Community, 
a direct-messaging service. It's not musical at all, but it 
is used by artists and enables them to connect to their 
fans directly better than ever. 


Do you think this is a particularly fruitful time for 
investors, given the rapid rise of Al, the maturation 
of streaming, etc.? 

There is more opportunity and more radical change 
coming in the next five to 10 years than we've had in the 
last decade. The last 10 years were about maturing the 
streaming market and putting rights owners and artists 
on stable financial footing. The music business is now as 
big as it has ever been by revenue, but growth is slow- 
ing in the number of new subscribers. We're at a point 
where music streaming 1.0 is perfected — what does 
streaming 2.0 look like? We're shutting Techstars Music 
down so that we can come back with the right vehicle 
for the next 10 years. 


Your thesis focuses not just on music now, but 
live events, self-expression and entertainment 
altogether. Do you see these sectors converging? 
Absolutely. What is the difference between an athlete, 

a musician, a TV star at this point in terms of the media 
they deliver? They all have podcasts, documentaries, 
merchandise, fashion lines — of course, they all have 
their specialty, but | think it is evident that there will be 
even more convergence coming soon. “KAR. 


the artist / 


From his early venture capital work as part of Linkin Park to more recently advising 
Warner Recorded Music, he has become a trusted voice on music tech innovation 


IKE SHINODA HAS LONG incorporated 
new tech into both his solo work (like 
the Beat Saber VR pack and sci-fi/ 
horror web video game that helped 
launch his recent single “Already Over”) 

and his music with Linkin Park (like the Al-generated 

visuals used in the recent music video for unearthed 
band demo “Lost’). But the artist-producer has also 
become a key investor in music technology — starting 
with Linkin Park’s Machine Shop Ventures, which 
launched in 2015 as a mix of venture capital projects 
and live-music activations, and now more recently 

on his own. Since April 2022, he has also served as 

community innovation adviser for Warner Recorded 

Music, providing a forward-thinking artist's perspective 

on subjects like Web3 and Al. 

“With labels and future tech, | feel like doors are 
opening to new types of artists,” Shinoda says. “Ata 
certain point, you wouldn't have considered a content 
creator on a social platform to be a music artist. Now 
you can! In the future, those doors might also be open 
to nontraditional projects that are pushing the boundar- 
ies of what itis to be an artist” 


Have you been surprised by the degree of industry 
focus on Al this year, or did you see it coming? 
Unless you were already deep in the trenches, | think Al 
hit everybody in a similar way — it blew up very big, very 
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fast — but part of that is people developing complex 
things behind the scenes. Once some of the general 
concepts about how one could use Al became more 
widely known — and the concerns and the creativity, all 
the different positive and negative sides of it — people 
started releasing things, and you started getting a sense 
of how fast it’s moving and all the things we could do. 
It’s exciting and it’s new, but you know, | come from 
an illustration background, and that artist community 
was up in arms immediately, saying, “Hey, guys, this 
technology is stealing from us. These are copyrighted 
images, and it's pulling them and riffing off of them to 
make new things” That's just the tip of the iceberg. 


How much has being an artist informed how 
you interact with these new technologies and 
potentially invest in them? 

Being an artist, there are times when you are relied on 

to develop a vision of something, and it needs to come 
from you — you are responsible for it, you curate it, 

you collaborate with other people to make it the best it 
can be. And as part of that, you're also in charge of com- 
municating it, of accepting criticism and sorting through 
ideas. Whether as a kid growing up doing drawing and 
painting and graphic design, to everything with the 

band and all of our releases, that skill set carries over to 
a lot of the founders that I've worked with and had the 


chance to meet overtime. 
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What is an early highlight of your own 
investing career? 

| was one of many investors and advisers when Spotify 
came to the U.S. To be honest, it wasn'ta lot of money 
— but it was fascinating to talk with Daniel [Ek] and his 
team as they were in the midst of the huge cultural shift 
that happened. 


Which areas of music tech are you most interested 
in right now? 

One thing that has been on my mind is that with new 
technology comes new responsibilities. Historically, 
artists have been on the end of this equation where 
their work gets treated like it doesn't have very much 
value. When you're a smaller artist, you go, “Well, this 
is just the way itis. This is how | get to the point where 
people hear me for the first time, so I'm going to give 
away everything for free and just play that game.” And 
then when you get to a certain point, you realize, “Oh, 
my gosh. My stuff really does have value. How do | 
capture that value?” 

Because of the changes in technology, different 
companies developing new things are trying to take a 
big bite out of the apple that is the artist's intellectual 
property. For any artist that hears me talking about this, 
| hope that it occurs to them: It’s your job to protect the 
work, to put a value on it, and that value might actually 
be higher than other people might say it's worth 

JASON LIPSHUTZ 


Additional reporting by Kristin Robinson. 
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companies he feels build “immersive multisensory = HAZEL SAVAGE 
experiences of music” — like Endel’s personalized ANGEL INVESTOR; VP OF MUSIC INTELLIGENCE, 
soundscapes that promote relaxation and Wave's 4 SOUNDCLOUD 
high-tech virtual concert production tools. So far, RECENT INVESTMENTS un:hurd, AudioShake, mayk.it 
the fund has invested about $5 million and has INTERESTS Al and “all areas of deep tech in the music industry" 
now expanded to $25 million “based on the past After building her own successful startup, Musiio, 
Still, Osada notes that due to satura- which SoundCloud acquired in 2022, Savage says 
1 in the market, he doesn't “see quite as many she is “proud to invest in exceptional founders” 
mind-blowing early-stage companies these days as an angel investor. “I am looking for a founder 
as five years ago” or co-founders | believe in. They need that magic 
Words an investor should live by ‘In general, [our] spark where when | look at them, | just know 
motto is ‘innovate or die’ We must constantly | could be working for them in 10 years and 
become different for the better in aspects of busi- whatever they do, they will be successful” she 
life to survive” z says. Since getting started, Savage has invested 
just shy of $1 million, the bulk of which has gone 
toward forms of Al that can ease pain points in 
the music business. She says she “learned from 
[her] own cap table about the kind of investor 
[she] wanted to be. 
In the next five years, music tech wil I think 
generative Al is here to stay ... If we learn how 
to harness the tech and make it work for the 
musicians and the industry, it will be a net win 
all ‘round. | also think we are evolving out of the 
existing stage of music streaming and into a new 
era where we all learn and figure out how to 
make sure the money fans want to spend goes 
directly to the artists they want to support’ 


Found In Translation 


South Korean music giant HYBE managed to pull off one of the most 
innovative song rollouts in recent history — all thanks to its investment in 
(and eventual acquisition of) Al voice-synthesis startup Supertone 


AN Al ALLIANCE help him translate it into six languages: 


HYBE’s relationship with Supertone English, Korean, Spanish, Japanese, 
begins in February 2021, when HYBE Chinese and Vietnamese. Through Su- 
reportedly invests $3.6 million into it. By pertone, the singer improves his intona- 
January 2023, their partnership expands | tion and pronunciation of the languages 
when HYBE acquires Supertone entirely | to sound more like a native speaker. 

for a reported price of over $30 million. _| Shortly after its release, MIDNATT says 
Little was then known about HYBE’s plans | that he was inspired by “talking about 
to integrate Supertone technology into language barriers” with his team: “When 
its music empire (the company’s stable of | | would listen to music in other languag- 
K-pop supergroups includes BTS, Tomor- | es, | couldn’t immerse into the music 


row x Together and ENHYPEN) other than | as well as in my native language, and 
that HYBE’s founder and chairman, Bang | we were talking about how we could 
Si-Hyuk, told Billboard in his recent cover_| overcome [that].” 

story that one of HYBE's first integrations 


was referred to internally as “Project L” HOW IT WORKS 


and scheduled for May 2023. Voice synthesis is best understood as a 
subset of generative Al that lets users THE RESULTS depends on how you utilize it,” he says 
THE DIGITAL DEBUT manipulate their voice while talking or It’s a controversial use of Al, raising of using the technology. “The sense of 
Right on schedule, HYBE starts to tease _| singing, allowing them to assume the ethical questions about assuming responsibility is what matters the most. 
an upcoming single from MIDNATT, a_| timbre and tone of a particular celeb- someone else’s voice and making one’s _| So as far as it is used in the music, | 
new alter-ego of popular Korean singer _| rity, character or loved one. But some own unrecognizable, but MIDNATT’s think it is a great opportunity for me to 


Lee Hyun. Two weeks later, on May 15, | companies, like Supertone, alsoenable | employment of voice-synthesis tech- make [my song] more accessible and 
he releases his first single, “Masquer- users to make other edits, like altering the | nology was largely well received. “After | more immersive to the fans worldwide.” 
ade,” using Supertone technology to language, age or gender of speech. | experienced it myself, | think it really -K.R. 
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agencies 


PHIL QUIST 

INVESTOR, CONNECT VENTURES; MUSIC/ 
EMERGING TECH AGENT, CAA 

RECENT INVESTMENTS Royal, Deep VooDoo 
INTERESTS Al, music production tools, smart 
ticketing, live-concert experience enhancements 
Kendrick Lamar’s innovative music 
video for “The Heart Part 5” — which 
used Al to morph the rapper's face 
into the likenesses of Kanye West, 

O.J. Simpson, Kobe Bryant, Nipsey 
Hussle and Will Smith — was made 
possible by Deep VooDoo, an Al visual 
effects company and one of Quist and 


Connect Ventures’ recent investments. 
Since Connect's establishment, Quist 
and his colleagues have invested 
“eight figures” into music-related 
technology that empowers creative 
innovation (like “The Heart Part 5") 
because Quist feels “we are nearing 
a tipping point in the music industry” 
and a coming decade that's “trans- 
formative and full of opportunity” He 
believes the greatest opportunities in 
music lie in evolving the live-concert 
experience, investing in the fan-artist 
relationship, Al and the democra- 
tization of music creation, and he 
envisions a future where the Internet 
of Things finds its place in music, 
“transforming everyday objects into 
musical instruments or interfaces” 
Words an investor should live by 
“Warren Buffett once said, ‘Be fearful 
when others are greedy and greedy 
when others are fearful’ This quote 
reminds me to approach both investing 
and life with a contrarian mindset, not 
being swayed by the prevailing market 
sentiment or popular trends, but to 
rather look toward the future.” 


SAM WICK 

PARTNER, UTA; HEAD, UTA VENTURES 
RECENT INVESTMENTS Moment House, Stem, 
Cameo 

INTERESTS AI, livestreaming, e-commerce, 
distribution 

As head of UTA Ventures, Wick 
consistently asks founders the same 


five questions: “What is the 
problem? How big is the 
market? How are you solving 

it? Why are you the right 

team to solve it? What is your 
competitive advantage?” UTA 
Ventures’ portfolio includes 
startups from industries as 
diverse as its client roster, which 
ranges from music to film/TV 

to gaming and sports, but it has 
dipped into music technology 
with investments in Moment 
House and Stem. One of the 
most important considerations 
for investing in music, Wick says, 
is remembering that “music 
defines culture and is continually 
at the forefront of technological 
disruption and innovation .. 

Any trend that impacts the arts more 
broadly will impact music first.” 

Words an investor should live by “A 
venture investor will make hundreds of 
investments throughout their career. 
When all is said and done, your relation 
ships and reputation are paramount... 
Conduct yourself with integrity.” 


FRED DAVIS ano JOE PUTHENVEETIL 
PARTNERS, THE RAINE GROUP 
RECENT INVESTMENTS SoundCloud, Firebird, Amuse, Rock the Bells 

Z INTERESTS decentralized distribution, streamlining royalty collection, 


they have also had their hands in facilitating many of 
the industry's biggest music technology transactions, 
such as the sale of tech-focused publisher Kobalt to 
Francisco Partners and the sale of AVL Digital (CD Baby) 
to Downtown. 

In the next five years, music tech wi 
distribution will evolve to connect artists directly with fans 
and unlock opportunities for engagement and monetization 


generative Al 
Raine Group partners Davis and Puthenveetil combined “Platforms and 
their backgrounds — Davis’ as a longtime music attorney, 


with generational music expertise imparted by his father, 


Z Clive Davis, and Puthenveetil’s in advising and investing beyond streaming,” Puthenveetil says. “Music discovery and 
5 for Grail Partners and 13 years helping steer Raine’s music | consumption will continue to integrate more deeply into 
3 and entertainment efforts — to become a dominant other forms of entertainment, particularly in gaming. Music 


music business force. Apart from investing in some of 
i the industry's fast-growing new music technology firms, 


rights management will continue to get more complex and, 
hopefully, more transparent and efficient for rights holders” 


BOB MOCZ¥DLOWSKY 
MANAGING DIRECTOR, TECHSTARS MUSIC 
RECENT INVESTMENTS Endel, Triller, Tribe XR, 
Strangeloop Studios, Amper Music 

INTERESTS streaming, music production tools, Al 
‘As the managing director for premier 
music technology accelerator Techstars 
Music, Moczydlowsky facilitated 70 pre- 
seed investments in startups like Endel, 
Community, Triller and Tribe XR for a total 


of $8.2 million during the existence of the 


| program that started in 2017 and ended 


this year. Techstars connected founders 
not just with money but with mentors from 
many of the other investors and companies 
mentioned on this list, including Sony Music 
Entertainment, HYBE and Warner Music 
Group. ‘I invest at the earliest possible 
stage” Moczydlowsky explains. “So 90% of 
my process is about the team ... At the early 
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stage, what matters are the people and their 
passion for the market and the problem?” 

In the next five years, music tech wi 
“I'm most interested in what comes next 

in this mature streaming market we're 
entering, If music streaming 1.0 was about 
solving the problem of ‘make all the music 
play’ | think music streaming 2.0 is going 
to be allowing fans a way to ‘play with all of 
the music’ ” 
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SHACHAR OREN 
FOUNDER/CEO, 

‘SOUND MEDIA VENTURES 

RECENT INVESTMENTS Boomy, Tribe XR, 
Dance Fight 

INTERESTS generative Al, blockchain, user- 
generated content, streaming, metaverse 
For 18 years, Oren was CEO of the 
startup he founded — business- 
to-business music licensing 
platform Neurotic Media — which 
Peloton acquired in 2018. After 

the sale, he moved to Peloton as 

its vp of music before founding 
Sound Media Ventures, where he 
applied the skills he learned as 

an entrepreneur to invest in other 
founders’ businesses. Since then, 
Sound Media has invested about 
$500,000 in total seed funding 

for music-related startups like 
Boomy, Tribe XR and Dance Fight in 
addition to significant investments 
in other areas of entertainment and 
technology. As Oren puts it, his firm 
offers founders more than money: 
“Our experience and expertise in 
the music space, along with our 
relationships, give us the ability to 
drive growth for our founders” 
Startup red flag “Testing the prod- 
uct and getting a feel for the market 
fit it can find, or better yet, inter- 
viewing customers and assessing 
how passionate they feel about the 
solution is key. If one can't establish 
a clear market fit for a product or 
service, that’s a clear warning” 


MATT SPETZLER 
PARTNER/CO-HEAD OF EUROPE, 
FRANCISCO PARTNERS 

RECENT INVESTMENTS Kobalt (acquisition), AMRA 
(acquisition), Native Instruments, Zotope, Plugin 
Alliance, Brainworx, JKBX 

INTERESTS Al, music production, royalty collection, 
business-to-business music licensing 


It has been a landmark year for Spetzler 
and his colleagues at Francisco Partners, 


GUY OSEARY 

CO-FOUNDER, MAVERICK MANAGEMENT; 
CO-FOUNDER, SOUND VENTURES 

RECENT INVESTMENTS Community, SeatGeek, 
Shazam, Opendl, Stability Al 

INTEREST Al 

After making his name as a superstar 
manager and music executive, Oseary has 
more recently turned his attention to venture 
capital and funding the future of innovation, 
both inside and outside music. In 2015, he 
and co-founder Ashton Kutcher launched 
Sound Ventures, where he says he leans on 
his skills at spotting talent as a former A&R 
executive to find the next big company. At 
the National Music Publishers’ Association's 
annual meeting this year, Oseary gave a 


keynote address that focused on Al: “There's 
a whole new wave that’s happening, and it's 
happening very quickly. That means things 
can scale quickly,” he said. He has two funds 
dedicated to Al; one has raised $200 million 
to make investments specifically in “founda- 
tional Al models,” which Oseary feels will be 
the bedrock of all companies in the future. 
“Our thesis is that everyone is going to plug 
into one of these foundational models. 

Ina few years, I'm going to ask whatever 
company I'm working with, ‘Which one do 
you use?’ And they'll say Google or OpenAl 
or Anthropic — it'll be one of five or six 
companies that you're going to put all your 
information into and use that model to help 
run your business.” 


SHARA SENDEROFF 
CO-FOUNDER, BORN READY; 


CO-FOUNDER, RAISED IN SPACE 
RECENT INVESTMENTS Audigent/Music IQ, 
Songclip, The WaveXR, Spatial Labs, Altered 


State Machine 


INTERESTS Al, blockchain, royalty collection, 


music production tools, AR 


Through funds Born Ready and 
Raised in Space, Senderoff has 
invested approximately $30 million 
into music tech startups during 
her career. These days, she is 
most interested in the evolution 

of the creator economy and how 
generative Al tools will affect it, 


MATT PINCUS 

CO-FOUNDER/CEO, MUSIC 

RECENT INVESTMENTS Kobalt, Splice, Dice, 
Soundtrack Your Brand 

INTERESTS music production, ticketing, 
business-to-business music licensing 

After years spent building SONGS — one 
of the most sought-after independent 
publishing empires in the music business 
— Pincus has shifted his focus to investing 
in the future. Following major successes 
with investments in Splice and Dice, he 
announced in May 2022 that his MUSIC 
firm had raised over $200 milion through 
partnerships with LionTree, JS Capital 


but her investments range widely, 
from blockchain-based solutions 

for royalty collection to generative 
music to virtual reality. “I'm 
relentlessly focused on viability of 

a business model and its alignment 
with market timing and demands,” 
she says. 

Startup red flag “Consistently invest- 
ing in cutting-edge technologies, 
such as blockchain and Al, before 
they hit the mainstream has made it 
easy for me to spot hype cycles while 
also enabling efficient discernment 
of innovation from buzzwords. | pride 
myself on deep diligence.” 


Management and Schusterman Family 


Investments. Since then, he says he has 

put over $100 million into music-related 
companies. But for Pincus, there's no 

hard and fast rule for the investments he's 
looking for — just companies that ‘are 
going to fundamentally change our business 
in the next generation. We invest in great 
people first so long as the market is there in 
their category” 

Inthe next five years, music tech wi 
“As the gear gets easier to use, especially 


with Al augmenting workflow, younger and 
younger people will make culture-moving 
music. That will be fun to watch” 


which purchased tech-focused music 
publisher Kobalt and its global digital 
collection society, AMRA. The team 
also has invested significantly in music 
creation tools because, as Spetzler puts 
it, “technology has been, and will remain, 
a driving force behind empowering in- 
dependent artists and creators.” His goal 
is to make Francisco Partners “one of 
the top technology and media investors” 
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globally — and given that its last three 
years of investment into its audio port- 
folio has led to a combined value of over 
$4 billion, the company is well on its way 
toward that goal. 

In the next five years, music tech 


“| believe the power and economics will 
shift toward the artist/creator, and this 

empowerment will be driven by technol- 
ogy and increasing transparency.” 
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